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Headquartered in 
Crewe, VA

55,000 meters

Established in 1937

G&T

Headquartered in 
Glen Allen, VA

11 member distribution 
cooperatives

575,000 meters served

Delaware, Maryland, 
Virginia



23
years in business

95%+
client retention rate

Serving  600+ utilities

“Apogee’s Customer Engagement Platform is the most 

comprehensive in the industry. 

It reaches customers in so many ways by educating and providing 

personalized and meaningful information….



The Case for 
Personalization



Personalization 
makes a 
difference



Video is a megatrend, almost as big as mobile – Mark Zuckerberg, Facebook

Source: Forbes & Contently 



Effectiveness of “Personalized” 
vs “Unpersonalized” Content

Much less 
effective

Less 
effective

About the 
same

More 
effective

Much more 
effective
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3%

17%

48%

36%

"Inspire customers with emotionally engaging content: contextual 

relevance sparks an emotional connection“  Forrester, July 2016 

This means way more first names here and there. I’m talking about 

personalized content recommendations. Forbes Dec. 2016 

Source: Content Personalization Benchmark Study Report March 2016 Demand Metric Research Corporation



Outbound 
Proactive 
Personalize 
Communication

Awareness

Engagement

Action



Billing Integrated 
Personal Video Messaging

• Late 2015, ODEC offered personal video messaging as a 
creative and innovative way for their Members Coops to interact 
with their Members.  

• Rappahannock was the first to pilot the video messages

• Currently 5 of the 11 member cooperatives are sending these 
monthly messages

• Two others will begin in the next few months



Click Here to View Video

Click Here to View Video

https://vimeo.com/213870996/c8b1752764
https://vimeo.com/113637826/5727087344


46%
open rate

~ 2x Industry 

Average 21%

30%
click rate

~14x Industry 

Average 2.14%

94%
of viewers 

found videos 
useful



found the 
information 

easy to understand



Member Feedback

The video is cute yet informative.  I also feel it is 

a pleasant and new way to approach informing 

consumers about their utility bill and usage.

I love receiving this video every month because it 

explains any increase and lets me know what I 

can do to help decrease my bill and when there is 

a decrease lets me know what I'm doing right.

This is the best approach I have seen to 

explaining why costs vary. Keep up the good 

work.

This is terrific. The explanations are clear and to 

the point. Thank you for this service.

Great additional service feature - thanks 

I really enjoy getting this video. It is very helpful. 

Thank you! 

I Love it.  Thanks 

Very well done without confusing the customer. 

Great work! 

I like the fact that you could click on it and receive 

the information. The simplicity made it easy to 

understand.  I can see its benefits for all 

subscribers

I think this format is informative and can't think of 

a way to improve it.  I do want to compliment 

Rappahannock for their prompt and courteous 

service.  Their response to outages on my road has 

always been quick and efficient, and I know we are 

grateful for that!  You guys are the best!!! . 

I am so impressed that you can break it down like 

this, so helpful !!  I like knowing what is externally 

controlled and what we can control. 

I love it and think it's a great feature.  It makes me 

love my Co-op even more! 



Public Service Announcement Videos
Beat the Peak

Capital Credits General

Hurricane Alert Northern Neck Annual Meeting

Severe Storms Winter Storms



Other Public Service Announcement Videos
Holiday Lights AC Switch

Thermostat Program CREE Light Bulbs Promotion



Annual Meeting





Cindy SmallwoodLauren Irby




