
Apogee Soware Powers Georgia Power’s 
Home Audits

CASE STUDY: GEORGIA POWER

Problem:

Soluon:

Georgia Power provides its 2.4 million customers with a robust porolio of energy efficiency
programs. Parcipaon in its flagship online and in-home energy audits, however, began to plateau
around 2009. That year, online home energy audits totaled just 1,800 and in-home energy audits
totaled 3,421.
Georgia Power set out in 2010 to reenergize its home energy audit programs and promoon. This
case study presents the soluons Georgia Power idenfied, the acons taken, and results achieved.

Apogee’s proprietary AMES soware powers the energy analysis behind Georgia Power’s branded
“Energy Check-Ups” (online and in-home). The AMES soware is the most accurate analysis 
available on the market today as signified by its RESNET® cerficaon at the HERS rang level* 
and best-inclass ranking in the BESTEST EX savings predicon tests run by the DOE and EPA.



“We want to ensure the energy advice we provide over the Web or in the home through the Energy
Check-Up is as accurate as possible,” said Kevin Kastner, eBusiness Manager for Georgia Power.

Apogee’s EnergyInsights and HomeEnergyCalculator programs operate on mulple plaorms
and integrate with mulple ulity billing systems. This enabled Georgia Power to launch the online
applicaon very quickly on its website, including full integraon with its billing system.

Georgia Power auditors then gained significant me and process efficiencies by downloading
customers’ billing histories into the iPad applicaon before each audit and running a preliminary 
energy analysis. Apogee’s predicve soware provides the auditor with a detailed breakdown of 
the home’s energy usage before the visit. While onsite, easy touch-screen data entry allows the 
auditor to acvely engage with the customer, showing them exactly how consumpon changes as 
they enter different thermostat se ngs, equipment choices and behavioral paerns. A final audit 
rreport is then emailed to the customer at the close of the audit.

With the new in-home and online home energy audits in place, Georgia Power launched a 
coordinated promoonal campaign to drive traffic to its Energy Check-Ups. This campaign included
billboards, radio spots, TV spots, bill messages and strategic promoon and cross-linking on the 
website itself.

Using Apogee’s online administrave and tracking tool, Georgia Power monitors usage of the online
Energy Check-Up for program management purposes as well as to document changes in 
parcipaon during promoonal acvies or weather events.

“......We are trying to let customers know that 
they can do and predict the impact of their changes. 
This tool does the calculations and converts into 
dollars instead of just kWh.”

Next, the utility chose the 
iPad platform for its 
in-home audit program. 
Apogee worked hand in 
hand with Georgia Power 
to ensure a highly mobile, 
streamlined and engaging 
audaudit experience.
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